	
	Analysis & Interpretation (AO2)

	21-24 (A*-A)
	•  You confidently analyse a range of media texts

• You explore and evaluate in detail the impact of media representation 

• You consider how the audience consume media 



	17-20 (B-C)
	• You provide good quality analysis of a range of media texts
• You offer some evaluation of media representation

• You explore the role of media consumption 



	13-16 (D)
	• You analyse a range of media texts

• You identify issues of representation

• You identification how the audience consume media

	9-12 (E)
	• You show a grasp of textual analysis

• You show awareness of roles of representation and audience as concepts.

	5-8 (F)
	• You can describe the functioning of media texts

• Some evidence of engaging with the concepts of representation and audience

	1-4 (G)
	• You give a personal response to individual texts

	0 (U)
	No Relevant work


